The world and the powder coating industry have now become accustomed the new reality of social distancing, wearing masks, shelter-in-place mandates and for many, working from home for the foreseeable future. Some countries have done better than others with managing the novel coronavirus pandemic, nevertheless it has affected the manner in which we conduct our businesses. At the time of this writing, a high percentage of companies in the coatings industry have been impacted with a significant reduction in revenues with an expected slow recovery envisioned. Most have tightened their belts with staff reductions and moratoriums on nonessential spending including business travel. In addition, the world is cautiously optimistic for a rollout of an effective vaccine in the next few months.

These factors have all but curtailed business travel and in-person meetings. Virtual meetings have become the new norm replacing the once ubiquitous conference call. Companies are recognizing that face-to-face meetings with their associated travel costs can be replaced virtually without hampering communication.

The coatings industry has always revolved around their annual shows/conferences with the opportunity to present and absorb exciting new technology and innovative methods to improve their businesses. These titan events united the industry in teaching, learning, introducing new technology and perhaps, most of all, to networking with industry colleagues and customers. With the specter of the current pandemic lingering and possibly future ones emerging, recalibration of our approach to the concept of a coatings show is a necessity.

The first big test case was arguably the American Coatings Show. This massive event was slated to be held in 31 March through 2 April in Indianapolis. Uncertainty at that early stage of the this global pandemic prompted the organizers to cancel the in-person show/conference and rapidly converted it into a virtual event. Not only did they transitioned to recorded conference presentations and product demonstrations, they have also made them available ala carte to be viewed at your convenience from anywhere that you can connect to the internet. Kudos to the American Coatings Association, Vincentz Network and all of their sponsors for the remarkable effort they made in such a short period of time to make this happen. It\'s hard to imagine the longs hours they endured to accomplish this gargantuan conversion.

Some event planners have followed suit and adopted the virtual format. The Coatings Trends and Technology organizers have transformed their extensive conference/show into a virtual experience. They appear to have covered all the bases with the live broadcast of presentations; networking through chat and meeting rooms, social media and message boards; flexible scheduling; digital handouts; and continued learning with 12 months access to all sessions, exhibitors and networking. This may become the gold standard in how many future coatings events may be produced.

One looming question is whether these new formats are a stopgap response to an unforeseen global crisis or will they become the new normal. As with many innovations in how we operate, economics will play a role. Companies may realize that they reach a wider audience at a significantly reduced expense. Still it is hard for me to wrap my head around the future of a virtual world of networking with industry colleagues. I guess time will tell.
